I? As an AT&T systems technician, I know service isn't just a job, 
t it's a way of life. 

' When a leading Wall Street firm caught fire, I was there before it 

was even out. Our team worked through the night and had the 
systems up before the bell rang on Wall Street. 

We worked hard all night for one reason. 

We can be the difference between a customer’s 
business surviving or going up in smoke. 

So we treat all our service calls as though the business were ours. 
Twenty-four hours a day seven days a week, year in, year out, we’re 
here to help. Nearly 20,000 of us, the most experienced service force 
in the country. Committed to the same basic idea about service. 11 

To find out more, call 1800 247-1212. 

. Whether it's telephones, information or network systems, long 

* distance services, or computers, AT&T is the right choice. 

A^AT&T 

■_ The right choice. 


Source: https://www.industrydocuments.ucsf.edu/docs/tkdm0004 









It’s so simple for some folks. 



AMP RICAN SPORT 


JASPER JOHNS: A RETROSPECTIVE 


We have a very simple ] 
It takes art to make a company 


p 

\u 


(If you were pleased, or moved, or touched, or enlightened by any of the art 
exhibitions or performing arts groups we’ve sponsored, we’re glad. We were, too.) 


tource: https://www.industrydocuments.ucsf.edu/docs/tkdm0004 






















































































Precious Legacy. 


Bearden plays Bearden. 









So ordinary so extraordinary I Sometimes style is everything. 
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It takes art to make a country great. 





Which is‘primitive”? 
Which is “modern”? 
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TWO CENTURIES OF BLACK AMERICAN ART 


PRIMITIVISM IN 2l)th CENTURY ART 


son for sponsoring them: 
it. Philip Morris Companies Inc 

Makers of Marlboro, Benson & Hedges 100’s, Merit, Parliament Lights, 

. Virginia Slims and Players; Miller High Life Beer, Lite Beer, 

Lowenbrau Special and Dark Special Beers, Meister Brau and 
Milwaukee’s Best; 7UP, Diet 7UP, LIKE Cola and Sugar Free LIKE Cola. 


©Philip Morris Inc. 1985 
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Seen in the very best of circles. 


There are things seemingly destined from their very beginnings 
to be instantly adopted by those of taste and discernment. 

Things meant to be included with the very best the world has to offer. 

V\fe could mention the category- hotel, wristwatch, perfume. 

And you will unerringly conjure the right name. 

The above is increasingly true of S-15 Jimmy by GMCTruck. 

As is the case with the world's better automobiles, Jimmy offers 
very fine options and amenities. 

Fine enough for some awfully nice circles. Just take a good look around your own. 
Then take a look in the Yellow Pages. 

Surely, there's a GMC Truck dealer somewhere near you. 
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let’s get it together... buckle up 


Source: https://www.industrydocuments.ucsf.edu/docs/tkdm0004 
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You are looking at a mere handful of examples from 
a priceless treasury of art, spanning more than 2,000 years, 
lovingly collected and preserved for us against the ravages 
of time and the pillaging of barbarians, by history’s oldest 
continuing collector of the art of mankind. They are part 
of an unprecedented, and stunning, exhibition entitled 
‘The Vatican Collections: The Papacy and Art” to be 
shown at The Metropolitan Museum of Art from February 
26th to June 12th. 

The popes collected with an ecumenical eye— 
Renaissance angel and Aztec god, Leonardo’s St. Jerome 
and Greek Apollo. Their faith was that the truly great works 
of art created in any culture or in any time or place would, 
in the words of Pope John Paul II “uplift the human spirit to 
the uncreated source of all beauty.” 

The works their faith has left us dazzle the imagination 
and lift the heart. They bring us a new view of art and of 
ourselves. 

We are proud to have been given the opportunity to 
sponsor the U.S. tour of this exhibition, and we urge you to 
try to see it at the times and places listed below. In our 
business as in yours, we need to be reminded that we are, 
every day, the beneficiaries of the work of the human spirit 
and therefore must be its caretakers. Sponsorship of art that 
reminds us of this is not patronage. It’s a human and 
business necessity. 

If your company would like to know more about 
corporate sponsorship of art, write George Weissman, 
Chairman of the Board, Philip Morris Incorporated, 

120 Park Avenue, New York, N. Y 10017. 

The U.S. tour of The Vatican Collections: The Papacy and Art is made possible . 

through a grant to The Metropolitan Museum of Art by the national sponsor: 

Philip Morris Incorporated 

It takes art to make a company great. 

“The Vatican Collections: The Papacy and Art" appears at The Metropolitan Museum of Art, 
New York. February' 26-June 12, 1933; The Art Institute o.f Chicago, Chicago; “ 

July 23-October 16,1933. M.H de Young Memorial Museum,The Fine Arts Museums of San 
Francisco, San Francisco, November 19 ? 1983-February 19. 1984. 

Hop 'eft! APOLLO BELVEDERE. P.cmcr, copy. 230*’40 A D 
(bottom left) BORCHiA WITH HEAD OF ACtiELOUS TARQUINiA. Bronze :5th ce/irur'y 5 C 

(center! MUSICAL ANGEL Mefczzo do Forii. co. I45G. \top nghO ST. JEROME. Leonardo da Vine}, eg. 1450. 

Iboltor r? rigJiil 0 UETZALCOATL ^ Aztec feathered serpent, early 16th century 


Philip Morris Incorporated makers cl Marlboro. Benson & Hedges 100’s, Merit. Parliament Lights. Virginia Slims and Cambridge 
Miller High Life Beer. Lite Bspt. and Lowenbrau Special arc! Dark Special Beer. 7UP and Diet7UP 


Source: https://www.industrydocuments.ucsf.edu/docs/tkdm0004 
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Two things you can count on: 

Times change. Wausau works. 


Change is sweeping through American busi¬ 
ness. But Wausau isn’t just being swept along. 
We’re on the leading edge — up front in develop¬ 
ing products and services to meet your chal¬ 
lenges of change. 

Today, Wausau is seventeen insurance and 
insurance-related en¬ 
terprises. All directed 
toward solving your 
business insurance 
problems. Quickly, 
through satellite com¬ 
munications and com¬ 


puter expertise. Thoroughly, through profes¬ 
sional personal contact. Effectively , through a 
tradition of customer awareness. 

For many years, our little depot has sym¬ 
bolized Wausau’s helpful, neighborly way of 
doing business. It still says a lot about our small 

town roots. 

But times change. 
And Wausau changes — 
keeping the best of the 
old, leading the way to 
the new. You can count 
on it. Wausau works. 



WAUSAU 

INSURANCE 

COMPANIES 

si Wa u s a u ,Wi s co n s i n54401 
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Source: https://www.industrydocuments.ucsf.edu/docs/tkdm0004 
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“primitive”? 

“modern”? 




Maybe you can tell at a glance; maybe you can’t. But 
before you leap to the answers down below, put another 
question to yourself: How do they relate to each other, and we 
to them? It is a fascinating question which we can only now fully 
explore for the first time—in an exciting and enlightening new 
exhibition “ ‘Primitivism’ in 20th Century Art Affinity of the 
Tribal and the Modern” at The Museum of Modern Art. 

In over 350 works—150 modern and 200 tribal—we can 
now get a definitive view of the similarities and differences, the 
influences and affinities which have intrigued us for nearly a 
hundred years. It is a show which sheds new light on, and 
challenges much of our “received wisdom” about, both 
“primitive” and “modern” and their relation to each other. It 
may be the first art exhibition you’ve ever seen which asks and 
answers so many questions about art—and about ourselves. 

That’s one reason we sponsored this exhibition, and why 
we urge you to see it at the times and places listed below. In our 
business as in yours, we must constantly ask ourselves new 
questions, and be prepared for answers quite different from 
those we expect—from the endless resources of our individual 
imagination, individual creativity and individual innovativeness. 
Sponsorship of art that reminds us of these things is not 
patronage; it’s a business and human necessity. 

If your company would like to know more about 
corporate sponsorship of art, write Hamish Maxwell, 

Chairman of the Board, Philip Morris Incorporated, 

120 Park Avenue, New York, N.Y 10017. 

Philip Morris Incorporated 

It takes art to make a company great. 

Makers of Marlboro, Benson & Hedges 100’s, 

Merit, Parliament Lights, Virginia Slims 
and Players; Miller High Life Beer, Lite Beer, 

Lowenbraii Special and Dark Special Beers, 

Meister Brdu and Milwaukee’s Best; 7UP, 

Diet 7UP, LIKE Cola and Sugar FreeLIKE Cola. 

CfN»*Mor* toe. 1964 



“ 'Primitivism' in 20th Century Art Affinity of the Tribal and the Modern" appears at The Museum of 
Modern Art, New York, September 27,1984—January 15,1985; The Detroit institute of Arts, Detroit. 
February 27—May 19,1985; Dallas Museum of Art, Dallas, June 23—September 1,1985. 
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Music/Peter G, Davis 

THE‘RAKE’S* 
FLEETING PROGRESS 




. .Anyone who loves this wonderful opera had better make plans 
to see it immediately, since it’s only on temporary loan.. 



Timeless odyssey: The chorus in Stravinsky’s Rake, at the State Theater, 


The Rake’s Progress— i wonder if 
Stravinsky, always so dry-eyed and ob¬ 
jective, ever realized what a dangerously 
moving opera he wrote. At first, the 
work suggests an elegant rococo pas¬ 
tiche, but gradually, almost impercepti¬ 
bly, the stylized mannerisms begin to 
trace a timeless, tragic human odyssey 
as Tom Rakewell stumbles from one 
mad adventure to the next in his painful 
journey to Bedlam. It is a work that 
grows in stature with every repetition, 
and no city that claims to have a major 
opera house can afford to ignore it. The 
Rake's Progress is presently paying a ri¬ 
diculously brief visit to the State Thea¬ 
ter, and anyone who loves this wonder¬ 
ful opera had better make plans to see it 
immediately, since the City Opera’s 
“new" production is only on temporary 
loan from San Francisco. 

The Fact that such an incredibly rich 
and inventive score (the final work and 
apotheosis of Stravinsky's neoclassic pe¬ 
riod) is once again about to slip out of 
town with no prospect of returning in 
the near future is really intolerable. 
Along with Britten’s Peter Crimes and 
Poulenc’s Dialogues of the Carmelites 
(both regularly on view at the Metro¬ 
politan), the Rake is one of the few 


operas of our time to become a reper¬ 
tory staple most everywhere—except 
New York, which never seems to catch 
more than fleeting glimpses of it. The 
Met gave the .American premiere in 
1953 (a box-office disaster and never re¬ 
vived), the Hamburg Opera brought its 
production to the Met for a single per¬ 
formance in 1967, amateur and school 
efforts have occasionally helped relieve 
the drought, and now the City Opera 
has borrowed San Francisco’s produc¬ 
tion for a run of a mere four evenings. 

Would that Beverly Sills had taken 
this chance to provide a permanent New 
York home for The Rake’s Progress —the 
size of the work, its vocal requirements, 
its ensemble character, ail suit her com¬ 
pany’s resources perfectly, and an ap¬ 
preciative audience for the opera now 
seems to exist, judging from the enthusi¬ 
astic reception on opening night. In¬ 
stead, the City Opera decided to play 
it safe and rent a Rake rather than 
create its own. Well, I suppose a Stra¬ 
vinsky masterpiece borrowed for even 
a couple of weeks is better than none 
at all. Considering what it costs to 
move an opera from one coast to an¬ 
other, let alone produce it from scratch, 
we probably should thank Sills and 


company for risking that much. 

This production of The Rake’s Prog¬ 
ress began its peregrinations nearly ten 
years ago, and the casts have necessarily 
varied in quality as they changed from 
city to city. While the musical standards 
may not always have remained consis¬ 
tent, the physical aspects of the staging 
have been almost universally admired 
ever since it was first created at the 
Glyndeboume Festival in 1975, and 
later rebuilt for La Scala in Milan, and 
still later for the San Francisco Opera. 
David Hockney’s sets are delightful lith¬ 
ographic fantasias on the original eight¬ 
eenth-century Hogarth paintings that 
inspired the W. H. Auden-Chester Kali- 
man libretto, and John Cox’s dramati¬ 
cally alert direction (supervised in New 
York by Robin Thompson) has both bit¬ 
ing wit and a warm heart. The City 
Opera provided worthy singers for the 
most part, and Stravinsky’s mordant 
moral fable cast its spell. 

The characters gain in force and di¬ 
mension as Cox siowly develops them 
with a disturbing physical intensity that 
Jerry Hadley, as Tom, projects especial¬ 
ly well, in fact, Hadley concentrates so 
hard on his acting that he often forgets 
to sing and consequently ruins the illu¬ 
sion by barking out his notes. No such 
problem affects Erie Mills’s gorgeous 
Anne Trulove, sweet on the surface but 
tough as nails underneath, and always 
lovely to hear. Frederick Burchinal’s 
Nick Shadow is also beautifully vocal¬ 
ized but excessively stiff and bland for 
this satanic creature, while Joy David¬ 
son’s Baba the Turk goes to the opposite- 
extremes: clumsily sung but as amusing 
and lovable a bearded lady as you would 
ever hope to meet. Very likely many of 
these rough edges—along with Chris¬ 
topher Keene’s blunt, slapdash conduct¬ 
ing—might have eventually been 
smoothed out if the opera had only been 
allowed to settle comfortably and natu¬ 
rally into the repertory. But no. .Another 
Rake has made its usual progress 
through New York: too quicldy and nev¬ 
er to travel our way again. 

when Lincoln center's Chamber Mu¬ 
sic Society squared off to face England’s 
Academy of Ancient Music on the stage 
of .Alice Tully Hall not l<5ng ago, we 
were assured that the two ensembles 
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They leap, they prance, they twist and twirl. And by 
common consent of the cognoscenti, they do it with greater 
verve and versatility than any other ballet company in the 
country. Such critical plaudits please them but the applause 
that truly delights them comes from the folks who have never 
seen a ballet before and were sure they wouldn’t like it. For 
the youthful members of The Joffrey Ballet are not merely 
one of the great ballet companies of the world but a unique 
group uniquely determined to spread the gospel of the dance. 
And over the past 29 years, they have carried their 
high-spirited message to more than 500 cities in 49 states. 

Wherever they go, these Johnny Appleseeds of the 
dance spread the good news that ballet is not just alive and 
kicking high but getting sassier and classier. They do it with a 
repertory that is as varied as the strains of Mozart and the 
rhythms of The Beach Boys, with ballerinas in toe shoes and 
dancers in boots, and with a sheer joyousness that captivates 
and compels. 

That’s one reason we sponsored the current 7 city tour of 
The Joffrey Ballet, and in part their New York and Los 
Angeles seasons. We urge you to see it at the places and 
dates below. In our business as in yours, we need to be 
reminded that there is always fresh life in old forms and that 
the only way we can discover it is through individual 
imagination, individual innovativeness, individual creativity. 
Sponsorship of art that reminds us of these things is not 
patronage. It’s a business and human necessity. 

If your company would like to know more about corporate 
sponsorship of the performing arts, write Hamish Maxwell, 
Chairman of the Board, Philip Morris Incorporated, 

120 Park Avenue, N.Y 10017. 


Philip Morris Incorporated 

It takes art to make a company great. 

Makers of Marlboro, Benson & Hedges 100’s, 

Merit, Parliament Lights, Virginia Slims 
and Players; Miller High Life Beer, Lite Beer, 

Lowenbrau Special and Dark Special Beers, 

Meister Brau and Milwaukee’s Best; 7UP, 

Diet 7UP, LIKE Cola and Sugar Free LIKE Cola. 
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The 1984*85 National Tour of the Joffrey Ballet 

The Opera House al The Kennedy Center. Washington. D.C. December 5-16; Dorothy Chandler Pavilion 
at The Music Center of Los Angeles County. Lcs Angeles. CA. January 16-February' 3: New York State 
Theatre a: Lincoln Center for the Performing Arts. New York City. March 6*31: Perforrbir.g Arts Theater. 
Clearwater. FL. April 29-May I; Bob Carr Auditorium. Orlando. FL. May 3-4: Chicago Opera House. 

Chicago, IL. May S-19: De Vos Hall, Grand Rapids. Ml, May 22-24; San Diego Civic Theatre. San Dieco. CA. 

June 26-29; San Francisco War Memorial Opera House, San Francisco. CA. July 2-13, 

['Top Left} SJcrkGoldwekerin Geraid Arpin.o‘s “Trinity." (Bottom Left) Glenn Edgerion end Dawn Caccamo in John Cscnkos "Romeo and 
Juliet' (Bottom Center) The Company in Gerald Arpi no's "JambcreeJ \ Bottom Right) Farida \Merlr, Frederick Ashton's "Jf/umJncJiicns." 
(Top Center) Dawn Ccccama in Geraiti Arpino’s “Confetti" SPhuipMoms Inc. 1985. 
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